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Soft Computing in Management and Business Economics
This is a basic text in International Marketing, a major knowledge area for students of management studies.
This book attempts to make learning of the nuances of the subject easy and enjoyable for students.
International trade, economic free trade zones, embargoes on exports, and tariff and non-tariff barriers that
the companies face overseas form a major part of the book. In addition, the role of international
organizations under the guidance of the United Nations has been given its due importance.

International Encyclopedia of Hospitality Management 2nd edition
Publishers Weekly says "Ramnarayan provides a detailed, contemporary primer that illuminates the promise and
peril of the brave new world of social media. Ramnarayan herself acknowledges that social media is no panaceaher crisp presentation, with chapter summaries to highlight the main pointers, confirms that companies that
choose not to listen to customers stand to lose ground to competitors who do." WHAT OTHERS ARE SAYING ABOUT
THE BOOK "Sujata Ramnarayan's excellent book does several things that I have not seen in other treatments of
this subject. She takes a reasoned perspective on a topic that is often full of hyperbole. The book is filled
with advice for the marketer that is both practical and strategic. It helps the marketer to leverage social
media where it can best impact business performance. I highly recommend the book." - Gordon Wyner, Editor-InChief, Marketing Management "This practical guide to social media marketing cuts through the noise with clear
advice on how to turn strategy into practice. With the help of effective charts and analysis, the reader can
gain real insight into social media's influence in corporate marketing. By showing how building quality
content in social media is no longer an option for corporations, this is also a lesson in building a brand by
listening to your customers. " -Rajesh Subramaniam, SVP, Global Marketing and Customer Experience, FedEx
Services "Owned social media presence is critical to generating earned media, which is where the growing
value and rewards come in for social media marketing. This important book will help you to understand these
concepts and reality to better evaluate, plan, and execute your social media marketing efforts." - Devin
Redmond, CEO and Co-Founder, SocialiQ Networks "Are you overwhelmed by the changing digital landscape? If so,
Sujata's book is a must read with actionable insights, tips on digital sharing, and more." -Porter Gale,
Former VP of Marketing at Virgin America and author of "Your Network is Your Net Worth" ABOUT THE BOOK Like
most marketers, you are drowning in social media noise and chaos. Businesses have simply jumped in without
tying social media outcomes to any business objectives. The purpose of this book is to help you: - See how
social media fits into your overall marketing strategy - Understand how best to develop social media with
allocation among different tools - Figure out the extent to which social media is relevant to your business
or department, and how best to implement it given an increasingly digital world of sharing and an empowered
customer voice Whether you are a senior manager experienced in social media marketing or a novice, this book
will help clarify how social media fits into your overall marketing strategy, how much you should be
allocating given the return on investment, and at what time frame you should be looking, depending on the
specific metrics adopted. This book will help you focus more and understand all the different elements to
which you need to be paying attention. If you are a novice, the glossary and additional resources sections at
the end of the book should be helpful.

Marketing Management: Text and Cases Indian Context
The two-volume set LNAI 8467 and LNAI 8468 constitutes the refereed proceedings of the 13th International
Conference on Artificial Intelligence and Soft Computing, ICAISC 2014, held in Zakopane, Poland in June 2014.
The 139 revised full papers presented in the volumes, were carefully reviewed and selected from 331
submissions. The 69 papers included in the first volume are focused on the following topical sections: Neural
Networks and Their Applications, Fuzzy Systems and Their Applications, Evolutionary Algorithms and Their
Applications, Classification and Estimation, Computer Vision, Image and Speech Analysis and Special Session
3: Intelligent Methods in Databases. The 71 papers in the second volume are organized in the following
subjects: Data Mining, Bioinformatics, Biometrics and Medical Applications, Agent Systems, Robotics and
Control, Artificial Intelligence in Modeling and Simulation, Various Problems of Artificial Intelligence,
Special Session 2: Machine Learning for Visual Information Analysis and Security, Special Session 1:
Applications and Properties of Fuzzy Reasoning and Calculus and Clustering.

Marketing Management

Page 1/6

Read Online Marketing Management Global
Edition Soft Copy
Written in simple and conversational language.Main points are given in Bold Letters or in Boxes. Themes are
easily understandable, even to a lay-man.A good number of case studies are included and each chapter has been
discussed in detail & discussed throughly.

Marketing Management, 2nd Edition
'Global Marketing Management' provides comprehensive coverage of the issues which define marketing in the
world today, equipping students with some of the most current knowledge and practical skills to help them
make key management decisions in the dynamic and challenging global trade environment.

MARKETING MANAGEMENT
Global Marketing Management, 8th Edition combines academic rigor, contemporary relevance, and studentfriendly readability to review how marketing managers can succeed in the increasingly competitive
international business environment. This in-depth yet accessible textbook helps students understand state-ofthe-art global marketing practices and recognize how marketing managers work across business functions to
achieve overall corporate goals. The author provides relevant historical background and offers logical
explanations of current trends based on information from marketing executives and academic researchers around
the world. Designed for students majoring in business, this thoroughly updated eighth edition both describes
today's multilateral realities and explores the future of marketing in a global context. Building upon four
main themes, the text discusses marketing management in light of the drastic changes the global economy has
undergone, the explosive growth of information technology and e-commerce, the economic and political forces
of globalization, and the various consequences of corporate action such as environmental pollution,
substandard food safely, and unsafe work environments. Each chapter contains review and discussion questions
to encourage classroom participation and strengthen student learning.

Marketing Management
EBOOK: Operations and Supply Chain Management, Global edition
International Marketing addresses global issues and describes concepts relevant to all international
marketers, regardless of their international involvement. Notwithstanding the extent of global perspective
that firms may have, they are affected by the competitive activity in the global marketplace. It is this
perspective that the authors bring into this edition of the text. The text focuses on the strategic
implications of competition in different markets. The environmental and cultural approach to international
marketing permits a truly global orientation. Thus the reader’s horizon is not limited to any specific nation
but the text provides an approach and framework for identifying and analyzing the important cultural and
environmental uniqueness of any nation or global region. Salient Features: ✔ 10 Indian cases included in the
book ✔ New sections on negative impact of new communication tools, intellectual property rights in the
international context, Brexit, inventive international negotiation etc. ✔ Thoroughly updated data, text,
pictures and exhibits across the chapters ✔ More than 100 new academic articles and their findings integrated
and cited across the chapters

International Marketing, 18th Edition
This book is a collection of selected papers presented at the Annual Meeting of the European Academy of
Management and Business Economics (AEDEM), held at the Faculty of Economics and Business of the University of
Barcelona, 05 – 07 June, 2012. This edition of the conference has been presented with the slogan “Creating
new opportunities in an uncertain environment”. There are different ways for assessing uncertainty in
management but this book mainly focused on soft computing theories and their role in assessing uncertainty in
a complex world. The present book gives a comprehensive overview of general management topics and discusses
some of the most recent developments in all the areas of business and management including management,
marketing, business statistics, innovation and technology, finance, sports and tourism. This book might be of
great interest for anyone working in the area of management and business economics and might be especially
useful for scientists and graduate students doing research in these fields.

Global Marketing Management
This book takes as its perspective that the customer undoubtedly is positioned in the center of the firm’s
overall management activities. True understanding of the customer requires efficient marketing research about
the firm’s international business environment. As discussed in the first chapters of the book, the firm’s
business success depends in part on its ethical standards; thus awareness of its environmental and social
responsibility is required. The following chapters concentrate on various aspects of culturally biased
customer behavior and how the firm ensures sensitivity when planning and selecting its marketing strategies.
The most efficient techniques of international market segmentation, targeting, and strategic competitive
positioning are introduced. Furthermore, concepts of consumer loyalty programs and their implementation in
diversified international markets are presented. An important part is dedicated to describing suitable mixes
of marketing policies for firms operating in culturally heterogeneous international markets. Finally,
forecasting changes in consumer behavior as a tool of planning international marketing activities is taken
into consideration. Marketing control mechanisms that seek to increase efficiency of selected marketing
activities further contribute to the valuable insights of this publication.

Marketing Management
The primary focus of this book is on building up a conceptual framework for developing marketing strategies
for the corporate enterprise. The book offers an insight into each facet of the marketer’s role in
relationship to an organization. It highlights the knowledge, the skills and the competencies necessary for
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marketers to succeed in today’s competitive world, and bridges the gap between the theory of marketing and
the realities of the high-tech market. This NEW edition includes comprehensive coverage of the funda-mentals
of marketing and a discussion on market-focused business strategy. It offers several case study scenarios
that let students analyse decisions and practices of marketing wisdom. There is a series of chapter vignettes
on contemporary issues in marketing. Chapter-end self-testing material includes a summary, numerous review
questions and several discussion questions to help students understand the major concepts and tools of
marketing. This book is primarily written for postgraduate students of Business Administration (MBA) for
courses in Principles of Marketing/Marketing Management. This book can also be used to advantage by
undergraduate students of Business Administration (BBA) for courses in marketing, and by students of
engineering where an elective course on Marketing Management is prescribed.

The Handbook of Technology Management, Supply Chain Management, Marketing and
Advertising, and Global Management
This is the second edition of the Global Marketing Management System (GMMS). The GMMS approach (GMMS book +
GMMSO4 software) provides a rigorous theoretical base and a comprehensive, systematic and integrative
planning process designed to guide students and managers alike through the decision-making process of a
company seeking global market opportunities. The book aims to provide a structure, platform, tools and a
systematic step-by-step process designed to support the creation of a strategic and applied oriented
methodology to global business planning and strategy formulation. It introduces the GMMS process as a
demonstration of a successful application of using web-based tools in teaching international business. The
book also facilitates the ability of students to enhance their understanding of decision making in
international management and bridge the gap between theory and practice. More about GMMSO GMMSO4 Student User
Guide (2 MB) What is GMMS? For Professors (2 MB) What is GMMS? For Consultants and SMEs (2 MB) Contents:The
Global Marketing Management System:Introduction:Globalization and the Need for a Global Business
EducationProject-based Learning and GMMSOUnderstanding the Firm's Strategic Position:Information
ScanningPerforming a Firm Level Strategic AnalysisSummaryThe Search for Global Markets:The Decision Making
ProcessPreliminary Screening of MarketsThe Process of Screening Countries Using Three Separate Screening
Matrices Performing an in-Depth Market Analysis of the Two Best MarketsMarket and Company Sales
PotentialAnalyzing Market/Country Specific Competitive AnalysisIdentification of Country-entry Conditions for
the FirmAnalysis of Financial and Market Entry ConditionsCreating an Entry Strategy into a Selected
Market:Selecting an Entry Mode into the Target MarketThe Business Environment of the Selected MarketCreating
a Marketing Plan with Its Firm Specific Goals and ObjectivesDeveloping a Product StrategyDeveloping a Pricing
StrategyCreation of a Promotional StrategyDeveloping of a Distribution StrategyCreation of a Financial
StrategyCreating the Organizational Structure for the New MarketUnderstanding Exit Strategy and
ScenariosSummaryThe GMMSO4 Software System:GMMSO4:What Is GMMSO?Bridge the GapBenefitsBackground to the
Development of the Online Version of the GMMS MethodLearning OutcomesCase Study:Lafkiotis Winery Entry into
United States: A Report Created by Using the GMMSO4 SystemLafkiotis Winery's Strategic AnalysisThe Search for
Global MarketEntry Strategy into the US Market Readership: Students, instructors, researchers and
professionals working in the fields of marketing management, global strategy and international business.

MARKETING MANAGEMENT 4E
Framework for Marketing Management is a concise adaptation of the gold standard marketing management textbook
for professors who want authoritative coverage of current marketing management practice and theory, but the
want the flexibility to add outside cases, simulations, or projects. Development of marketing strategies,
market demand and environments, creating customer value, analysis of consumer markets, market segmentation,
brand loyalty, the Product Life Cycle, managing mass communication, and marketing management in the global
economy. This text is for companies, groups, and individuals who want to adapt their marketing strategies and
management to the marketplace of the twenty-first century.

Proceedings of the 22nd International Conference on Industrial Engineering and
Engineering Management 2015
"This book explores emerging technologies and best practices designed to effectively address concerns
inherent in properly optimizing advanced systems, demonstrating applications in areas such as bioengineering, space exploration, industrial informatics, information security, and nuclear and renewable
energies"--Provided by publisher.

Global Marketing Management
In today's socially networked and highly competitive world, it is imperative that marketers are always
truthful because customers eventually find out if they have been misled. This can lead to their angst with
the company going viral, thereby destroying the company's reputation. Marketing Management advocates
'marketing based on absolute truth'.Also brand image is sensitive to market sentiments. Brands can be in
danger: one wrong product or one shoddy campaign can destroy a brand built over years. Companies must align
everything that they do with the core spirit of their brands.Further, when everything seems to go digital, it
is important that marketers keep in mind that customers are primarily interested in their products/services.
The book advocates that superior products and services will always be central to marketing.Key FeaturesBest
Practices• Researched, implemented, and result-driven practices taken from leading companies across diverse
industries throughout the world• Marketers can adopt these practices to elevate individual and organizational
performanceCorporate Insights• Examples of marketing concepts being implemented by well-known Indian
companies and brands• Latest moves of companies and brands as they cope with competition and environmentCase
Studies• A brief case study after each chapter, focusing on specific issues dealt within the
chapterSpecialized Questions• Questions meant to make students ponder upon various aspects of marketing and
challenge the existing paradigms

Marketing Management
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This book is appropriate as a core textbook for Marketing Management in Post Graduate programmes including
MBA. The text provides right from the basics in Marketing to Analysis and Application of Strategic Tools in
Marketing Management. CORE FEATURESStructure : Six parts with 20 chaptersObjective: Make the readers to
understand marketing theory & concepts and prepare them as tomorrow's marketing managers, academicians
etc.,Style: Simple and lucid style to understand theory and concepts with live corporate examples.Focus: As
core text book to post graduate students-MBA, M Com, M A, M Tech etc.Delighting Features (Value Addition)V
Each part underlies a specific objective.v Each chapter starts with a marketing profile of leading corporate
house with web address. This enables the reader to understand what is a corporate house, what are their
businesses, what are their marketing and operating philosophies,v Summary of each chapter makes the reader to
grasp the chapter contents with easy effort.v Each chapter has questions for discussion, preparing the
students well for examination.v Each chapter ends with practical exercises for critical analysis and thinking
which makes the reader to think critically.v Case Studies lead the reader to improve his/her analytical
skills and practical knowledge.

International Marketing Management
The 7th Edition of Global Marketing Management prepares students to become effective managers overseeing
global marketing activities in an increasingly competitive environment. The text’s guiding principle, as laid
out concisely and methodically by authors Kotabe and Helsen, is that the realities of international marketing
are more “multilateral.” Suitable for all business majors, the text encourages students to learn how
marketing managers work across business functions for effective corporate performance on a global basis and
achievement of overall corporate goals. Global Marketing Management brings timely coverage in various
economic and financial as well as marketing issues that arise from the acutely recessionary market
environment.

Global Perspectives on Contemporary Marketing Education
Marketing Management, 9/e, by Peter and Donnelly, is praised in the market for its organization, format,
clarity, brevity and flexibility. The goal of this text is to enhance students’ knowledge of marketing
management and to advance their skills in utilizing this knowledge to develop and maintain successful
marketing strategies. The six stage learning approach is the focus of the seven unique sections of the book.
Each section has as its objective either knowledge enhancement or skill development, or both. The framework
and structure of the book is integrated throughout the sections of the new edition. The basic structure of
the text continues to evolve and expand with numerous updates and revisions throughout.

Global Marketing Management
In the increasingly competitive corporate sector, organizational leaders must examine their current practices
to ensure business success. This can be accomplished by implementing effective educational initiatives and
upholding proper ethical behavior. Business Education and Ethics: Concepts, Methodologies, Tools, and
Applications is a comprehensive source of academic knowledge that contains coverage on the latest learning
and educational strategies for corporate environments, as well as the role of ethics and integrity in day-today business endeavors. Including a broad range of perspectives on topics such as globalization,
organizational justice, and cyber ethics, this multi-volume book is ideally designed for managers,
practitioners, students, professionals, and researchers actively involved in the corporate sector.

Marketing Management, 3rd Edition
A Framework for Marketing Management
The discipline of technology management focuses on the scientific, engineering, and management issues related
to the commercial introduction of new technologies. Although more than thirty U.S. universities offer PhD
programs in the subject, there has never been a single comprehensive resource dedicated to technology
management. "The Handbook of Technology Management" fills that gap with coverage of all the core topics and
applications in the field. Edited by the renowned Doctor Hossein Bidgoli, the three volumes here include all
the basics for students, educators, and practitioners

Global Marketing Management
Principles of Marketing, helps students understand how to create value, build customer relationshipsand
master key marketing challenges. The the8th Edition has been thoroughly revised to reflect the major trends
impacting contemporary marketing. Packed withexamples illustrating how companies use new digital technologies
to maximize customer engagement and shape brand conversations, experiences, and communities.

Artificial Intelligence and Soft Computing
A successful marketing department has the power to make or break a business. Today, marketing professionals
are expected to have expertise in a myriad of skills and knowledge of how to remain competitive in the global
market. As companies compete for international standing, the value of marketing professionals with wellrounded experience, exposure, and education has skyrocketed. Global Perspectives on Contemporary Marketing
Education addresses this need by considering the development and education of marketing professionals in an
age of shifting markets and heightened consumer engagement. A compendium of innovations, insights, and ideas
from marketing professors and professionals, this title explores the need for students to be prepared to
enter the sophisticated global marketplace. This book will be invaluable to marketing or business students
and educators, business professionals, and business school administrators.

International Marketing
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BH CIM Coursebooks are crammed with a range of learning objective questions, activities, definitions and
summaries to support and test your understanding of the theory. The 07/08 editions contains new case studies
which help keep the student up to date with changes in Marketing strategies. Carefully structured to link
directly to the CIM syllabus, this Coursebook is user-friendly, interactive and relevant. Each Coursebook is
accompanied by access to MARKETINGONLINE (www.marketingonline.co.uk), a unique online learning resource
designed specifically for CIM students which can be accessed at any time. *Written specially for the
Marketing Management in Practice module by the Senior Examiner * The only coursebook fully endorsed by CIM *
Contains past examination papers and examiners' reports to enable you to practise what has been learned and
help prepare for the exam

Global Agricultural Marketing Management
MARKETING MANAGEMENT IN POLITICS
Systems thinking is a method of problem solving that deals with various cultural issues including conflict
and compromise. In recent years, researchers have begun studying this approach and applying it within several
professional fields, specifically organizations and business management. In the modern age of information,
professionals are continually looking for new methods to improve traditional practices within their field.
Improving organizational practices through the implementation of the soft systems approach is a growing
research area that requires in-depth discussion and case studies. Applications of Soft Systems Methodology
for Organizational Change is a collection of innovative research on the theories and practices of soft
systems and their application within organizational and industrial analysis. While highlighting topics
including agent-based modeling, sustainable energy initiatives, and natural resources allocation, this book
is ideally designed for researchers, designers, managers, analysts, practitioners, executives, academicians,
and students seeking current research on the theories and applications of soft systems design.

Marketing in a World of Digital Sharing
The classic Marketing Management is an undisputed global best-seller - an encyclopedia of marketing
considered by many as the authoritative book on the subject. This third European edition keeps the
accessibility, theoretical rigour and managerial relevance - the heart of the book - and adds: * A structure
designed specifically to fit the way the course is taught in Europe. * Fresh European examples which make
students feel at home. * The inclusion of the work of prominent European academics. * A focus on the digital
challenges for marketers. * An emphasis on the importance of creative thinking and its contribution to
marketing practice. * New in-depth case studies, each of which integrates one of the major parts in the book.
This textbook covers admirably the wide range of concepts and issues and accurately reflects the fast-moving
pace of marketing in the modern world, examining traditional aspects of marketing and blending them with
modern and future concepts. A key text for both undergraduate and postgraduate marketing programmes.

Business Education and Ethics: Concepts, Methodologies, Tools, and
Applications
Marketing is a way of doing business. It is all pervasive, a part of everyone’s job description. Marketing is
an expression of a company’s character, and is a responsibility that necessarily belongs to the whole company
and everyone in it.

Marketing Management
Global Marketing Management, Sixth Edition, continues to be one of the most widely used graduate-level case
texts in international marketing and a popular reference for practitioners as well. This edition focuses on
the opportunities and challenges of global markets and on the threat of global competition across a broad
spectrum of industries.

Principles of Marketing
Resourceful companies today must successfully manage the entire supply flow, from the sources of the firm,
through the value-added processes of the firm, and on to the customers of the firm. The fourteenth Global
Edition of Operations and Supply Chain Management provides well-balanced coverage of managing people and
applying sophisticated technology to operations and supply chain management.

CIM Coursebook 07/08 Marketing Management in Practice
Marketing Management; A Global Perspective In All Aspects; By Dr. Naveen
Baweja
Being the premier forum for the presentation of new advances and research results in the fields of Industrial
Engineering, IEEM 2015 aims to provide a high-level international forum for experts, scholars and
entrepreneurs at home and abroad to present the recent advances, new techniques and applications face and
face, to promote discussion and interaction among academics, researchers and professionals to promote the
developments and applications of the related theories and technologies in universities and enterprises, and
to establish business or research relations to find global partners for future collaboration in the field of
Industrial Engineering. All the goals of the international conference are to fulfill the mission of the
series conference which is to review, exchange, summarize and promote the latest achievements in the field of
industrial engineering and engineering management over the past year, and to propose prospects and vision for
the further development. This volume is the second of the two proceedings volumes from this conference.
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Nation Branding, Public Relations and Soft Power
MARKETING MANAGEMENT
Nation Branding, Public Relations and Soft Power: Corporatizing Poland provides an empirically grounded
analysis of changes in the way in which various actors seek to manage Poland’s national image in world
opinion. It explores how and why changes in political economy have shaped these actors and their use of soft
power in a way that is influenced by public relations, corporate communication, and marketing practices. By
examining the discourse and practices of professional nation branders who have re-shaped the relationship
between collective identities and national image management, it plots changes in the way in which Poland’s
national image is communicated, and culturally reshaped, creating tensions between national identity and
democracy. The book demonstrates that nation branding is a consequence of the corporatization of political
governance, soft power and national identity, while revealing how the Poland "brand" is shaping public and
foreign affairs. Challenging and original, this book will be of interest to scholars in public relations,
corporate communications, political marketing and international relations.

Handbook of Research on Novel Soft Computing Intelligent Algorithms
The International Encyclopedia of Hospitality Management is the definitive reference work for any individual
studying or working in the hospitality industry. There are 185 Hospitality Management degrees in the UK
alone. This new edition updates and significantly revises twenty five per cent of the entries and has an
additional twenty new entries. New online material makes it the most up-to-date and accessible hospitality
management encyclopedia on the market. It covers all of the relevant issues in the field of hospitality
management from a sectoral level (lodging, restaurants/food service, time-share, clubs and events) as well as
a functional one (accounting and finance, marketing, strategic management, human resources, information
technology and facilities management). Its unique, user-friendly structure enables readers to find exactly
the information they require at a glance – whether they require broad detail that takes a more crosssectional view across each subject field or more focused information that looks closely at specific topics
and issues within the hospitality industry today.

Global Marketing Management System
Applications of Soft Systems Methodology for Organizational Change
Marketing Management in Practice 2007-2008
BH CIM Coursebooks are crammed with a range of learning objective questions, activities, definitions and
summaries to support and test your understanding of the theory. The 07/08 editions contains new case studies
which help keep the student up to date with changes in Marketing strategies. Carefully structured to link
directly to the CIM syllabus, this Coursebook is user-friendly, interactive and relevant. Each Coursebook is
accompanied by access to MARKETINGONLINE (www.marketingonline.co.uk), a unique online learning resource
designed specifically for CIM students which can be accessed at any time.

International Marketing Management
Marketing Management:- A Global Perspective in all Aspects Written By:- Dr. Naveen Baweja. Marketing
Management concepts for a quick comprehension,understanding of the Concepts and Theories. Understanding of
the Marketing from all point of Views. A Short, Crispy, Simple, Clear, mainly for the BBA, MBA or the Courses
and Trainings which Offer Marketing as studies.

Global Marketing Management
Global Marketing is invaluable text for M.Com, and MBA students studying international or global marketing.
Today, many companies have trouble deciding whether using a truly global marketing strategy is right for
them. There is a slight trend back toward localization due to new efficiencies of customization made possible
by technology, the Internet, and new manufacturing processes. "e;Mass Customization"e; has now taken the
place of "e;Mass Production."e; In today's world, the customer does not always respond to a "e;one size fits
all"e; approach. Global marketing is also a field of study in general business management to provide valuable
products, solutions and services to customers locally, nationally, internationally and worldwide. Global
Marketing Management equips students with knowledge and skills to enable them to make key management
decisions and understand how organisations may be navigated through the increasingly dynamic and challenging
global trading environment. Global marketing management is of great importance to a company that is looking
to offer its product in an international market. This book will give a high level overview of the planning
and organization marketing leaders must address when considering a new country to sell its product in.
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