Read Free Principles Of Marketing 13th Edition By Philip Kotler

Principles Of Marketing 13th Edition By Philip Kotler ¦
1ad3e45f288a971d6f57f00881273c3f
MarketingPrinciples of MarketingEssentials of Biological AnthropologyMarketingPrinciples of MarketingKotler On
MarketingFoodservice ManagementPrinciples of MarketingSOCIAL MARKETINGPrinciples of Marketing, Fourth Edition [by]
Philip Kotler, Gary ArmstrongMarketingPrinciples of Risk Management and InsuranceMarketingMarketingTest Item
FileMKTGSales Force ManagementPrinciples of MarketingMarketingPrinciples of MarketingMKTGMKTG3Principles of
ManagementPredicting the Next PresidentLooseleaf MarketingThe Practice of Public RelationsPrinciples of Marketing,
Student Value EditionDiseases of PoultryMKTG 10Principles of MarketingMechanical and Electrical Equipment for
BuildingsPrinciples Of Marketing: A South Asian Perspective, 13/EMarketing PlacesPrinciples of MarketingMarketing Kit for
DummiesInstructor's manual with video guidePrinciples of marketingDominique AnselPrinciples of MarketingPrinciples of
Marketing 2.0

Outlines hows groups devoted to social change can effectively utilize their resources to maximize results, providing a
marketing framework for social campaigning and targeting consumer groups
Kerin/Hartley's Marketing 13th edition is the most robust Principles of Marketing solution available to meet the needs of a
wide range of faculty. Marketing focuses on decision making through extended examples, cases, and videos involving real
people making real marketing decisions. The author team's decades of combined experience in the higher education
classroom continue to inform the title's innovative pedagogical approach. Marketing is known for its conversational writing
style, ability to engage students through active learning techniques, and vivid descriptions of businesses, marketing
professionals, and entrepreneurs in cases, exercises, and testimonials that help students personalize marketing and identify
possible career interests. Powerful tools like Connect, SmartBook, and the regularly updated resources at
www.kerinmarketing.com make this 13th edition of Marketing the best choice for instructors seeking a rigorous,
comprehensive program with balanced coverage of traditional and contemporary concepts. Kerin/Hartley's Marketing is also
available through McGraw-Hill Connect®, a subscription-based learning service accessible online through personal computer
or tablet. A subscription to Connect includes the following: • SmartBook® - an adaptive digital version of the course
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textbook that personalizes the reading experience based on how well students are learning the content. • Access to
homework assignments, quizzes, syllabus, notes, reminders, and other important files for the course. Auto-graded
assignments in Connect Marketing include iSeeIt! concept animations, video cases, and other application exercises that
challenge students to apply concepts and examine how firms analyze, create, deliver, communicate, and capture value.
Contact your Learning Technology Representative for a complete list of assignments by chapter and learning outcome. •
Progress dashboards that quickly show students how they are performing on assignments, with tips for improvement. • The
option to purchase (for a small fee) a print version of the book. This binder-ready, loose-leaf version includes free shipping.
Complete system requirements to use Connect can be found here.
Intended for courses in principles of marketing, this text takes a practical, managerial approach to marketing. It provides an
array of examples and applications to show the major decisions that marketing managers face in their day-to-day jobs.
This best-selling annual guide, with its distinctive style, honest commentary and comprehensive coverage, is perfect for
island veterans and novice hoppers alike. Fully updated to provide the most complete guide to the Greek Islands including
candid boat write-ups, timetable and itinerary maps for each ferry, route maps for ferries to the major islands and ports and
detailed town and port maps.
MKTG from 4LTR Press connects students to the principles of marketing̶bringing them to life through timely examples
showing how they re applied at the world s top companies every day. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.

For undergraduate principles of marketing courses. This ISBN is for the bound textbook, which students can rent through
their bookstore. An introduction to marketing using a practical and engaging approach Marketing: An Introduction shows
students how customer value -- creating it and capturing it -- drives effective marketing strategies. The 14th Edition reflects
the major trends and shifting forces that impact marketing in this digital age of customer value, engagement, and
relationships, leaving students with a richer understanding of basic marketing concepts, strategies, and practices. Through
updated company cases, Marketing at Work highlights, and revised end-of-chapter exercises, students are able to apply
marketing concepts to real-world company scenarios. This title is also available digitally as a standalone Pearson eText, or via
Page 2/12

Read Free Principles Of Marketing 13th Edition By Philip Kotler
Pearson MyLab Marketing which includes the Pearson eText. These options give students affordable access to learning
materials, so they come to class ready to succeed. Contact your Pearson rep for more information.

Today's headlines report cities going bankrupt, states running large deficits, and nations stuck in high debt and stagnation.
Philip Kotler, Donald Haider, and Irving Rein argue that thousands of "places" -- cities, states, and nations -- are in crisis, and
can no longer rely on national industrial policies, such as federal matching funds, as a promise of jobs and protection. When
trouble strikes, places resort to various palliatives such as chasing grants from state or federal sources, bidding for
smokestack industries, or building convention centers and exotic attractions. The authors show instead that places must, like
any market-driven business, become attractive "products" by improving their industrial base and communicating their special
qualities more effectively to their target markets. From studies of cities and nations throughout the world, Kotler, Haider, and
Rein offer a systematic analysis of why so many places have fallen on hard times, and make recommendations on what can
be done to revitalize a place's economy. They show how "place wars" -- battles for Japanese factories, government projects,
Olympic Games, baseball team franchises, convention business, and other economic prizes -- are often misguided and end in
wasted money and effort. The hidden key to vigorous economic development, the authors argue, is strategic marketing of
places by rebuilding infrastructure, creating a skilled labor force, stimulating local business entrepreneurship and expansion,
developing strong public/private partnerships, identifying and attracting "place compatible" companies and industries,
creating distinctive local attractions, building a service-friendly culture, and promoting these advantages effectively. Strategic
marketing of places requires a deep understanding of how "place buyers" -- tourists, new residents, factories, corporate
headquarters, investors -- make their place decisions. With this understanding, "place sellers" -- economic development
agencies, tourist promotion agencies, mayor's offices -- can take the necessary steps to compete aggressively for place
buyers. This straightforward guide for effectively marketing places will be the framework for economic development in the
1990s and beyond.
The most complete and definitive reference to all aspects of poultry diseases, Diseases of Poultry, Fourteenth Edition has
been fully revised and updated to offer a comprehensive survey of current knowledge. Updates the definitive reference of
poultry health and disease Provides more clinically relevant information on management of specific diseases, contributed by
clinical poultry veterinarians Offers information on disease control in organic and antibiotic-free production Presents more
concise, streamlined chapters for ease of use Incorporates advances in the field, from new diagnostic tools and information to
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changes brought about by the increasing globalization and the re-emergence of zoonotic pathogens
In this latest edition of Sales Force Management, Mark Johnston and Greg Marshall continue to build on the tradition of
excellence established by Churchill, Ford, and Walker, increasing the book s reputation globally as the leading textbook in
the field. The authors have strengthened the focus on managing the modern tools of selling, such as customer relationship
management (CRM), social media and technology-enabled selling, and sales analytics. It s a contemporary classic, fully
updated for modern sales management practice. Pedagogical features include: Engaging breakout questions designed to
spark lively discussion Leadership challenge assignments and mini-cases to help students understand and apply the
principles they have learned in the classroom Leadership, Innovation, and Technology boxes that simulate real-world
challenges faced by salespeople and their managers New Ethical Moment boxes in each chapter put students on the firing
line of making ethical choices in sales Role Plays that enable students to learn by doing A selection of comprehensive sales
management cases on the companion website A companion website features an instructor s manual, PowerPoints, and
other tools to provide additional support for students and instructors.
Mrketing reversed prior business logic 50 years ago and said «the customer is king», and the companies began to recognize
that it was not just the product that was the most important aspect of their business. Companies recognized that consumers
had a myriad of choices of product offerings and marketing was responsible to ensure that the company?s products had the
benefits and attributes that customers wanted and were willing to pay for. Today, considering the technology development,
which influences every function of the company, the focus of the successful marketing oriented companies has changed from
«the customer is king» to «the customer is a dictator!!!». However, and despite the new trends in marketing, like any social
science, marketing has basic principles, and these principles need to be considered when making any type of marketing
decisions. So, the major step of a student of marketing, whether it is a young university student or an experienced business
executive, is to understand the principles of marketing, and reading the present book will be the first step in accomplishing
this task. This book describes these basic principles of marketing, and while the authors recognize that each decision may be
slightly different from any previous decision, the rules or principles remain the same. The present book presents these basic
marketing principles and tries to capture the essence of practical and modern marketing today. Therefore, the purpose of
Principles of Marketing is to introduce readers to the fascinating world of marketing today, in an easy, enjoyable and
practical way, offering an attractive text from which to learn about and teach marketing.
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The most relevant, interactive, and up-to-date learning experience
Since 1969, Philip Kotler's marketing text books have been read as the marketing gospel, as he has provided incisive and
valuable advice on how to create, win and dominate markets. In KOTLER ON MARKETING, he has combined the expertise of
his bestselling textbooks and world renowned seminars into this practical all-in-one book, covering everything there is to
know about marketing. In a clear, straightforward style, Kotler covers every area of marketing from assessing what
customers want and need in order to build brand equity, to creating loyal long-term customers. For business executives
everywhere, KOTLER ON MARKETING will become the outstanding work in the field. The secret of Kotler's success is in the
readability, clarity, logic and precision of his prose, which derives from his vigorous scientific training in economics,
mathematics and the behavioural sciences. Each point and chapter is plotted sequentially to build, block by block, on the
strategic foundation and tactical superstructure of the book.

The forms, letters, and other tools included in Marketing Kit For Dummies, 3rd Edition enable readers to start a successful
marketing program from the beginning. The expert tips and information presented in the book take some of the mystery out
of marketing and explain, step-by-step, how to implement and execute a successful marketing strategy. Note: CD-ROM/DVD
and other supplementary materials are not included as part of eBook file.
For undergraduate courses in Risk Management and Insurance. This title is a Pearson Global Edition. The Editorial team at
Pearson has worked closely with educators around the world to include content which is especially relevant to students
outside the United States Complete and current coverage of major risk management and insurance topics. Principles of Risk
Management and Insurance is the market-leading text for this course, ideal for undergraduate courses and students from a
mix of academic majors. Focusing primarily on the consumers of insurance, this text blends basic risk management and
insurance principles with consumer considerations. This edition addresses the unprecedented events that have occurred in
today's economy, highlighting the destructive presence of risk to students.
Marketing: An Introduction is intended for use in undergraduate Principles of Marketing courses. It is also suitable for those
interested in learning more about the fundamentals of marketing. This best-selling, brief text introduces marketing through
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the lens of creating value for customers. With engaging real-world examples and information, Marketing: An Introduction
shows students how customer value-creating it and capturing it-drives every effective marketing strategy. The Twelfth
Edition reflects the latest trends in marketing, including new coverage on online, social media, mobile, and other digital
technologies. MyMarketingLab for Marketing: An Introduction is a total learning package. MyMarketingLab is an online
homework, tutorial, and assessment program that truly engages students in learning. It helps students better prepare for
class, quizzes, and exams-resulting in better performance in the course-and provides educators a dynamic set of tools for
gauging individual and class progress. This program will provide a better teaching and learning experience-for you and your
students. Improve Results with MyMarketingLab: MyMarketingLab delivers proven results in helping students succeed and
provides engaging experiences that personalize learning. Guide Student's Learning: The text's active and integrative "Road to
Learning Marketing" presentation helps students learn, link, and apply major concepts. Encourage Students to Apply
Concepts: A practical marketing-management approach provides in-depth, real-life examples and stories that engage students
with basic marketing concepts and bring the marketing journey to life. Cover New Marketing Trends and Technology: Every
chapter of this edition features revised and expanded discussions on the explosive impact of exciting new marketing
technologies. Note: You are purchasing a standalone product; MyMarketingLab does not come packaged with this content. If
you would like to purchase both the physical text and MyMarketingLab search for ISBN-10: 0133763528/ISBN-13:
9780133763522. That package includes ISBN-10: 0133451275/ISBN-13: 9780133451276 and ISBN-10:
0133455122/ISBN-13: 9780133455120. MyMarketingLab is not a self-paced technology and should only be purchased
when required by an instructor. Note: MyMarketingLab is not a self-paced technology and should only be purchased when
required by an instructor.
In the updated 2020 edition of this classic text, Allan J. Lichtman applies his trademark 13 keys to predicting the outcome of
presidential elections to every election since 1860 and shows readers the current state of the 2020 race, dispelling much of
the mystery behind electoral politics. An indispensable resource for political junkies!

FOODSERVICE MANAGEMENT: PRINCIPLES AND PRACTICES, 12/e is today's most comprehensive, current, and practical
overview of foodservice operations and the business principles needed to manage them successfully. Authored by leading
industry experts and experienced instructors, it covers all core topics, including food safety, organizational design, human
resources, performance improvement, finance, equipment, design, layout, and marketing. This 12th Edition is retitled to
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better reflect its college level. The content is still concentrated on basic principles, but increasingly reflects the impact of
current social, economic, technological, and political factors. For example, it now focuses on sustainability throughout, and
offers greater emphasis on culinary issues. The textbook also contains a new running case study based on University of
Wisconsin, Madison's University Dining Services.
Pairing Fraser Seitel's unique, humorous voice with the most up-to-date case studies, interviews, news photos, and other
techniques, thePractice of Public Relations is truly an in-your-face Public Relations textbook. The 12th edition continues
the theme of giving readers the knowledge and skills they need to know to be successful in today's world of public relations
̶including heavy emphasis on social media and ethics.
How do you catch lightning in a measuring cup? Dominique Ansel is the creator of the Cronut™, the croissant-doughnut
hybrid that has taken the world by storm. But he s no one-hit wonder. Classically trained in Paris, responsible for a four-star
kitchen in New York, and now the proprietor of New York s highest rated bakery, Ansel has become a modern-day Willy
Wonka: the creator of wildly creative, extraordinarily delicious, and unbelievably popular desserts. Now, in his hotly
anticipated debut cookbook, Ansel shares the secret to transforming the most humble ingredients into the most
extraordinary, tempting, and satisfying pastries imaginable. Dominique Ansel: The Secret Recipes reveals the stories and
recipes behind his most sought-after creations and teaches lovers of dessert everywhere how to make magic in their own
kitchens.
Revised standard textbook and/or reference on the relationship between mechanical and electrical systems and the buildings
they serve. This edition extends the philosophy of the seventh edition (1986), emphasizing the themes of energy
conservation and the use of renewable energy sources while keeping readers informed of the major changes in equipment
technology wrought by the microprocessor and the computer. A background of college-level mathematics and physics is
assumed, and the volume is recognized as an important reference for the national architectural licensing examination.
Annotation copyrighted by Book News, Inc., Portland, OR
MKTG 3.0 delivers exactly what today's students need -- and want. How do we know? We asked. Wanting to build upon the
success of MKTG we solicited feedback from thousands of students and hundreds of faculty about their experience with
MKTG to understand how we might improve upon a winner. The result is MKTG 3.0. New examples, a more open page
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design, and even better technology, still delivered at an incredibly low price. A teaching and learning solution unlike any
other!

Principles of Marketing, helps students understand how to create value, build customer relationshipsand master key
marketing challenges. The the8th Edition has been thoroughly revised to reflect the major trends impacting contemporary
marketing. Packed withexamples illustrating how companies use new digital technologies to maximize customer engagement
and shape brand conversations, experiences, and communities.
A Down-to-Earth Approach James Henslin shares the excitement of sociology in Essentials of Sociology: A Down-to-Earth
Approach, 11/e. With his acclaimed "down-to-earth" approach and personal writing style, the author highlights the sociology
of everyday life and its relevance to students' lives. With wit, personal reflection, and illuminating examples, Henslin
stimulates students' sociological imagination so they can better perceive how the pieces of society fit together. In addition to
this trademark down-to-earth approach, other distinctive features include: comparative perspectives, the globalization of
capitalism, and visual presentations of sociology. MySocLab is an integral part of the Henslin learning program. Engaging
activities and assessments provide a teaching a learning system that helps students see the world through a sociological lens.
With MySocLab, students can develop critical thinking skills through writing, explore real-world data through the new Social
Explorer, and watch the latest entries in the Core Concept Video Series. Revel from Pearson is a new learning experience
designed for the way today's students read, think, and learn. Revel redesigns familiar and respected course content and
enriches it for today's students with new dynamic, rich-media interactives and assessments. The result is improved student
engagement and improved learning. Revel for Henslin will be available for Fall 2014 classes. This program will provide a
better teaching and learning experience-for you and your students. It: Personalizes Learning with MySocLab: MySocLab is an
online homework, tutorial, and assessment program. It helps students prepare for class and instructor gauge individual and
class performance. Explores a A Down-to-Earth Approach: This title highlights the sociology of everyday life and its relevance
to students' lives. Improves Critical Thinking: Features throughout help build critical thinking skills. Understands Social
Change: An important theme of the text, social change over time, examines what society was previously like, how it has
changed, and what the implications are for the present and future. ALERT: Before you purchase, check with your instructor
or review your course syllabus to ensure that you select the correct ISBN. Several versions of Pearson's MyLab & Mastering
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products exist for each title, including customized versions for individual schools, and registrations are not transferable. In
addition, you may need a CourseID, provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products may not be included when purchasing or
renting from companies other than Pearson; check with the seller before completing your purchase. Used or rental books If
you rent or purchase a used book with an access code, the access code may have been redeemed previously and you may
have to purchase a new access code. Access codes Access codes that are purchased from sellers other than Pearson carry a
higher risk of being either the wrong ISBN or a previously redeemed code. Check with the seller prior to purchase.

NOTE: Before purchasing, check with your instructor to ensure you select the correct ISBN. Several versions of Pearson's
MyLab & Mastering products exist for each title, and registrations are not transferable. To register for and use Pearson's
MyLab & Mastering products, you may also need a Course ID, which your instructor will provide. Used books, rentals, and
purchases made outside of Pearson If purchasing or renting from companies other than Pearson, the access codes for
Pearson's MyLab & Mastering products may not be included, may be incorrect, or may be previously redeemed. Check with
the seller before completing your purchase. For undergraduate courses on the Principles of Marketing. An Introduction to the
World of Marketing Using a Proven, Practical, and Engaging Approach Marketing: An Introduction shows readers how
customer value̶creating it and capturing it̶drives every effective marketing strategy. Using an organization and learning
design that includes real-world examples and information that help bring marketing to life, the text gives readers everything
they need to know about marketing in an effective and engaging total learning package. The Thirteenth Edition reflects the
latest trends in marketing, including new coverage on online, social media, mobile, and other digital technologies, leaving
readers with a richer understanding of basic marketing concepts, strategies, and practices. Personalize Learning with
MyMarketingLab MyMarketingLab is an online homework, tutorial, and assessment program designed to work with this text
to engage students and improve results. Within its structured environment, students practice what they learn, test their
understanding, and pursue a personalized study plan that helps them better absorb course material and understand difficult
concepts.
For undergraduate courses on the Principles of Marketing. An introduction to the world of marketing using a proven,
practical, and engaging approach Marketing: An Introduction shows students how customer value--creating it and capturing
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it--drives every effective marketing strategy. Using an organization and learning design that includes real-world examples and
information that help bring marketing to life, the text gives readers everything they need to know about marketing in an
effective and engaging total learning package. The Thirteenth Edition reflects the latest trends in marketing, including new
coverage on online, social media, mobile, and other digital technologies, leaving students with a richer understanding of basic
marketing concepts, strategies, and practices. Also Available with MyMarketingLabTM This title is also available with
MyMarketingLab--an online homework, tutorial, and assessment program designed to work with this text to engage students
and improve results. Within its structured environment, students practice what they learn, test their understanding, and
pursue a personalized study plan that helps them better absorb course material and understand difficult concepts. NOTE: You
are purchasing a standalone product; MyMarketingLab does not come packaged with this content. If you would like to
purchase both the physical text and MyMarketingLab search for: 0134472497 / 9780134472492 Marketing: An
Introduction Plus MyMarketingLab with Pearson eText -- Access Card Package Package consists of: 013414953X /
9780134149530 Marketing: An Introduction 0134132351 / 9780134132358 MyMarketingLab with Pearson eText -Access Card -- for Marketing: An Introduction

Kerin/Hartley's Marketing 13th edition is the most robust Principles of Marketing solution available to meet the needs of a
wide range of faculty. Marketing focuses on decision making through extended examples, cases, and videos involving real
people making real marketing decisions. The author team's decades of combined experience in the higher education
classroom continue to inform the title's innovative pedagogical approach. Marketing is known for its conversational writing
style, ability to engage students through active learning techniques, and vivid descriptions of businesses, marketing
professionals, and entrepreneurs in cases, exercises, and testimonials that help students personalize marketing and identify
possible career interests. Powerful tools like Connect, SmartBook, and the regularly updated resources at
www.kerinmarketing.com make this 13th edition of Marketing the best choice for instructors seeking a rigorous,
comprehensive program with balanced coverage of traditional and contemporary concepts. Kerin/Hartley's Marketing is also
available through McGraw-Hill Connect®, a subscription-based learning service accessible online through personal computer
or tablet. A subscription to Connect includes the following: • SmartBook® - an adaptive digital version of the course
textbook that personalizes the reading experience based on how well students are learning the content. • Access to
homework assignments, quizzes, syllabus, notes, reminders, and other important files for the course. Auto-graded
assignments in Connect Marketing include iSeeIt! concept animations, video cases, and other application exercises that
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challenge students to apply concepts and examine how firms analyze, create, deliver, communicate, and capture value.
Contact your Learning Technology Representative for a complete list of assignments by chapter and learning outcome. •
Progress dashboards that quickly show students how they are performing on assignments, with tips for improvement. • The
option to purchase (for a small fee) a print version of the book. This binder-ready, loose-leaf version includes free shipping.
Complete system requirements to use Connect can be found here.
This easy to use resource opens windows to the world of marketing through cases that are vibrant and engaged, links that
allow you to explore topics in more detail and content to encourage relating theory to practice. Recognizing the importance
of ongoing technological and social developments and the increasing connectedness of consumers that has profound
implications for the way marketing operates and students learn, the 5th edition demystifies key technologies and
terminology, demonstrating where and how emerging digital marketing techniques and tools fit in to contemporary
marketing planning and practice. The new edition has been fully updated to include: New case studies and examples, offering
truly global perspectives. Even more content on digital marketing integrated throughout, including key issues such as social
media, mobile marketing, co-creation and cutting-edge theory. A new and fully streamlined companion website, featuring a
range of resources for students and lecturers. Focus boxes throughout the text such as Global, Research, B2B and Ethical - all
with a greater emphasis on digital communication - reinforce key marketing trends and relate theory to practice. Each
chapter also ends with a case study revolving around topics, issues and companies that students can relate to. The new
edition comes packed with features that can be used in class or for self-directed study.

The 6th edition of Principles of Marketing makes the road to learning and teaching marketing more effective, easier and
more enjoyable than ever. Today s marketing is about creating customer value and building profitable customer
relationships. With even more new Australian and international case studies, engaging real-world examples and up-to-date
information, Principles of Marketing shows students how customer value‒creating and capturing it‒drives every effective
marketing strategy. The 6th edition is a thorough revision, reflecting the latest trends in marketing, including new coverage
of social media, mobile and other digital technologies. In addition, it covers the rapidly changing nature of customer
relationships with both companies and brands, and the tools marketers use to create deeper consumer involvement.
Principles of Management is designed to meet the scope and sequence requirements of the introductory course on
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management. This is a traditional approach to management using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and the Principles of Management course covers many management
areas such as human resource management and strategic management, as well behavioral areas such as motivation. No one
individual can be an expert in all areas of management, so an additional benefit of this text is that specialists in a variety of
areas have authored individual chapters.
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